




Who is Wesport?
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Strategy and Vision
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A changing sporting 
landscape



Known, unknown, known unknowns...

•
•
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•
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new 
government 
strategy for 
sport



Government Strategy: Sporting Future
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responsible sport sector



Sport England Strategy: Towards An Active Nation
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Sport England’s role is changing…
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Implications for young people: schools
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Benefits of sport for young people
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Wesport is here to help...
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Funding updates
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Funding updates
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Anticipated Outcomes



West of England daily mile 

•

•
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Timetable of the day



Want to Find Out More?


